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The Biggest UK Parenting Website 

Over  
50 million  

page 
views/
month 

4.3 million 
unique 
visitors/
month 

Average 
dwell time 
12 minutes 

Forums 
get 

30,000+ 
posts  
a day 



Our audience   

Employed 
69% are in full 

or  
part time 

employment 

Users spread 
over UK with 
slight bias: 

17% in London 
23% in South East 

Cover all age groups:  
20% have a child under 12 

months 

37% have a child aged 6 to 12 

23% have a child aged over 10 

Core 
age: 87% 

aged 
between 25 

– 45yrs 

Educated 
72% have  
a degree 

and beyond 



Modern mothers 

Embrace peer to peer 
recommendation: 

79% bought a product 
after seeing it 

recommended on MN 
 

Mobile: 
Over half of 

our traffic from 
mobile or 

tablet 

Value driven but ethical: 
Want value, but care who 

they spend with 

Media savvy: but 
responsive 

“Market to me in a way 
that shows you understand 

me” 
 

Av CTR 0.09%  - often much 
higher 



How is Mumsnet used? 

80% of users seek advice or read reviews on Mumsnet when they are 
planning to buy a child-related product+ 

Over half users check Mumsnet website nearly everyday 

Top four Talk boards are not parenting related 

78%* 

Advice 
68% 

Information 

46% 
Recommen
dations and 

reviews 

38% 
Debate  

33% 
Support 

 
 

28% 
Friendship/  

Company 
 
 

*  Mumsnet Census July 2011 
+ Stats from independent study of online parenting forums for the Arts and Humanities Research Council 
 
 



The Mumsnet Porfolio 

Solus emails 
featuring user-

generated 
content and 

exclusive 
offers for 
MNers 

Display 
advertising  

Mumsnet Local 

Family Friendly 
Programme 

and Wifi 

Sponsorship of 
Mumsnet 

Events 

Confidential 
consultation 
via Mumsnet 

Research 
Panel 

Product tests/
Surveys/

Sponsored 
discussions 

Bloggers 
Network 



Brands that trust us 



Boosting Brand Awareness 
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Feb 2013 

Activity on Mumsnet:  
Weekly radio show 

promoted around site 
and supported by display 

ads and content on a 
hub  

March 
2013 

Brand 
advertising 
awareness 

53%  

Brand 
advertising 
awareness 

75% 

Boots Feel 
Good Forum 
on Mumsnet 



Pre-campaign, 
brand advertising 

awareness was 40% 
among 

Mumsnetters 

Post-campaign 
brand advertising 

awareness 
increased to 70% 

Boosting ad awareness 
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Brand 
advertising 
awareness 

increased by 
30% in 3 
months 



Increasing brand advocacy 

10 

Pre-campaign, 
brand advocacy 

was 71% 

Post-campaign 
brand advocacy 
increased to 78% 



What Mumsnetters are discussing:  

Top 15 discussion boards:  
 

1. Am I being 
unreasonable? 

2. Chat 
3. Relationships 
4.  Style and beauty 
5. Pregnancy 
6. Primary Schools 
7. Baby names 
 

 
 
8. Property 
9.  Secondary Schools 
10. Special Needs 
11. Parenting 
12. Conception  
13. Education 
14. Behaviour Development 
15. General health 
 



What Mumsnetters are discussing: 
Secondary Education 

Girls' Boarding 
Schools for 
Sixth Form? 

Ideas for a boy 
looking for year 9 

entry into an 
independent school 

(either day or 
boarding)?  

6th forms 
Letchworth/ North 

Herts/Beds? Ursuline High School 
or Ricards Lodge 

High (Wimbledon)? 

Moving to 
Chislehurst - schools 

help! 

Info re Wimbledon 
college, please? 

Help! I need a 6th 
Form School/College 

in the Folkestone/
Ashford area 

Opinions on 
Lancing, Ardingly, 
Eastbourne, Hurst? 

Boys schools other 
than RGS? St Johns- 
Leatherhead, City of 
London Freemans, 
Reids, Cranleigh, 



What Mumsnetters are discussing: 
Higher Education  

Stirling 
University ?? 

University of Glasgow- 
anyone with DC 

who've applied/been 
there? 

Studying at a 
US university? Oxford 

Brookes? 

Did you go to Royal 
Holloway? Did you 

like it? 

Does it matter 
where you do your 

PhD? 
Cost of halls at 
Burmingham 

Uni 

Is it unrealistic to think 
that a MSc in 

computer science will 
lead to a new career/

job in London? 

Opthalmology BSc 
or BMedSci? 



Mumsnet Education Research 

How old is/are your child(ren) you are answering about? 



Mumsnet Education Research 

Which type of institutions are you and your child(ren) considering at 
the moment? 



Mumsnet Education Research 

Which of the following best applies in relation to decisions you are 
making about your child’s education? 



Mumsnet Education Research 

Would you say you are more or less involved in the decisions your 
child is making on education than your own parents were? 



Mumsnet Education Research 

How much research have you personally done into your child’s 
education options?  



Mumsnet Education Research 

Which of the following sources have you used when doing your research? 



Mumsnet Education Research 

Which of the following things would you definitely do as part of your 
research? 



Which other social media sources do 
you use?  

Google 
Institution’s 
page on 

Facebook  The Student 
Room 

Follow 
institution 
on Twitter 

LinkedIn  

Institution’s 
website  

Unistats 



Mumsnet Education Research 

Overall, how well informed (or otherwise) do you feel about your child’s 
education decisions?  



What parents are saying… 

It's always a worry I think when it 
comes time for your child to decide 

what they want to do next and I 
think we just have to make sure that 

they are as well informed about 
their choices as we can and then 

advise when asked to do so by the 
child! 



What parents are saying… 

I did a criminology degree 20 years 
ago which has one of the worst 

chances of employment.  I would 
be very unhappy if dd wanted to 

study such a subject when I'm going 
to have to help her financially and 

she will come out in debt. 



What parents are saying… 

It would be nice if we could have 
had some parents open evenings 

much earlier in the decision process. 
These seemed to happen only in the 
last few months not really giving us 

and our son a lot of breathing space 
to decide. 



What parents are saying… 

I think the costs surrounding further 
education today means that 
parents do have to become 

involved in the decision process as 
they are often the ones footing a 

huge bill. 



What parents are saying… 

There has been a huge cultural shift 
since I did A levels and applied to 

university. My parents had little 
involvement in my choices and nor 
did they oversee my education. We 

have been very involved in all 
aspects of our dcs education from 
nursery through to now considering 

universities 



What parents are saying… 

When I went to University my mum 
had zero input in what I did -- now, 
even though my son is only 15 I'm 

already thinking about what would 
help him make the best choices for 

the future. 



What parents are saying… 

When I went to University my mum 
had zero input in what I did -- now, 
even though my son is only 15 I'm 

already thinking about what would 
help him make the best choices for 

the future. 



What parents are saying… 

I think, for us, the effect of the 
increase in fees is to make it more 

important than ever that she makes 
the right decisions first time, rather 

than end up changing course, and 
having unbearable debt. 



What parents are saying… 

I think that the ultimate decision as 
to what to study and where to study 
has to be my children's, but I want to 

give them my opinions and help 
them look at the alternatives that 

are on offer. 



What parents are saying… 

It's so long ago that I made these 
decisions for myself, things have 

changed almost unrecognisably! I 
have found Mumsnet invaluable, 

especially for the unbiased helpful 
advice available. 



Over 50s have a collective pot of £175 billion of disposable 
income, which is greater than any other age group* 

* SOURCE: GOVERNMENT ACTUARY 

1million 
Impressions a 

month 

Over  
100,000 Unique 

Visitors  

51% say they 
will contribute 

to tuition or 
living costs for 
grandchildren 

Launched May 2011:  
“A new dawn in grey power.”  Telegraph 
 

Gransnet 



Mumsnet Mantra 

34 

Engage 

Emphathise 

Enfranchise 

Endear 

Entertain 



Any questions?  
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Engage 
Sue Macmillan  
 
Head of Business Development 
 
Email: sue@mumsnet.com  


